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PRINT ADVERTISING

A great tool for awareness and action! Reach 
your audience throughout the buying process.

Print marketing has a tremendous reach and impact. 92% of Penton’s Energy and 
Buildings brand audiences report taking one or more purchasing actions during 
the past year as a result of seeing an ad or editorial in one of our publications. 
Source: Baster Readership Research

These additional marketing services compliment or work well with Print Advertising:

SIMPLE DETAILS USEFUL FOR

•	 Use the simple “SendMyAd” platform to upload 
and approve your ads in a single process. 

•	 Content calendars and pricing vary by 
publication, see brand page for details.

•	 Sparking inspiration and ideas 

•	 Triggering online searches and referrals

•	 Influencing actual purchases 

•	 Prompting discussion and sharing with 
colleagues and design teams

ADDITIONAL SERVICES

NEWSLETTER 
ADVERTISING
Combine print and 
eNewsletter advertising 
for a greater impact.

DIGITAL ADVERTISING
Combine print and 
digital advertising for 
an integrated strategy.

SEO/PPC COMBO
Combine print advertising 
with search marketing for 
a greater impact.

Advertise with our 
trusted Energy and 
Buildings pubs
Submit print ad files with SendMyAd
https://penton.sendmyad.com

With SendMyAd, you will be able to upload, preflight and 
approve your ads in a single process. SendMyAd flags 
quality issues that can affect reproduction on press and 
suggest resolutions. The ad portal allows you to check 
reposition the ad. You may revise and re-upload the ad one 
time. When the ad is ready to print as intended, you will be 
able to approve and sign-off on the ad. You will receive an 
email confirmation that your ad has been received.
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What Polar Vortex? 
Radiant retrofi t keeps 
Virginia house cozy.16

Grainger fl exes its muscles 
Broad line distributor emphasizes support for trades.

General Pipe Cleaners still a family affair
The Silvermans celebrate their 85th year. 

Working the Chicago Auto Show
Plenty of work trucks seen at the show.

The Tilt 
kitchen faucet
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Construction Employment Growth: 
Residential vs. Nonresidential 

January 2005-January 2015

Source: Associated Builders and Contractors, Bureau of Labor Statistics.

n  Residential 
Building Construction and 
Specialty Trade Contractors

n  Nonresidential 
Building Construction and 
Specialty Trade Contractors

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015
BLOOMINGTON, INDIANA — 

The key to his success has been 

the team around him, said Steve 

Dawson, president of Harrell-

Fish Inc. here. Dawson is taking 

over as president of the Mechani-

cal Contractors Association of 

America at the close of the asso-

ciation’s annual convention in 

mid-March in Maui, Hawaii. 

Dawson’s leadership philoso-

phy — to treat employees and 

clients the way he would like to 

be treated — has paid off with a 

successful track record.  

CHICAGO — This year’s  AHR Expo 

claimed the title for the best-attended 

event ever held in Chicago. Prelimi-

nary attendance figures show that more 

than 61,000 total attendees, including 

42,400 visitors, participated in the 2015 

AHR Expo, Jan. 26-28, at McCormick 

Place, and with more than 2,100 compa-

nies exhibiting at the Expo, there were 

plenty of innovative products to peak 

contractors’ interests.  

Bell & Gossett showcased many new 

products, including the Series e-1531 

close coupled, footless end suction 

pump. Advanced 

computat ional 

f l u i d  d y n a m i c 

techniques were 

used for the com-

prehensive rede-

sign of the legacy Series 1531 pumps. 

The new Series e-1531 joins the recently 

launched Series e-1532 close coupled, 

footed, end suction centrifugal pump. 

Installation is easy, thanks to the foot-

less volute, enabling increased vertical 

or horizontal mounting options for 

The Hydro Multi -B.Innovative 
products galore 
at 2015 AHR Expo
AHR Expo is best-attended event in Chicago  

BY ROBERT P. MADER & CANDACE ROULO OF CONTRACTOR’S STAFF

MCAA’s Dawson: You’re only 
as good as your people

SPECIAL to CONTRACTOR

Harvey Hottel Inc., uses pioneering 
geothermal design at Kentlands 
Community Center
GAITHERSBURG, MD. — Harvey Hottel, Inc., a highly diversified 

mechanical contractor headquartered here has been in business for 

70 years. For the past 20, they have been doing geothermal installa-

tions. 

“It was a pioneer market back then,” Dick Hottel, company CEO 

said. Hottel is the second of three generations to run the company 

(and is planning to move to a consultant role within the next few 

years when his sons take 

over). He has seen geo-

thermal grow from small, 

high-end residential jobs 

to large-scale commercial 

jobs, while the technology 

involved has advanced by 

leaps and bounds. 

Poolside at the community center. 

Geo piping

The main drive at Kentlands. 
➤ Turn to AHR, page 12

➤ Turn to Hottel, page 5

➤ Turn to MCAA, page 6
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Choosing the Right 
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sChool seCuRity

Schools can maximize 
sustainability efforts by 
taking a holistic approach.
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CODE BASICS
Wiring wisdom: It all 
starts with the general 
requirements of Art. 300

ILLUSTRATED 
CATASTROPHES

Mounting miscue: 
This installer thinks 
cardboard is an 
acceptable electrical 
insulator
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Power stroke: A  
well-grounded stance 
can pay huge dividends

WHAT’S  
WRONG HERE?

Phase to face: Can 
you identify the Code 
violations?

FORENSIC 
CASEBOOK
Deadly decision: 
Master electrician’s 
troubleshooting 
procedure leads to 
tragedy
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Winning hand: Cable-
cutting tool ratchets its 
way to the top
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Electric shock drowning is an  
unseen danger in marinas  
and boatyards, but  
new legislation is  
beginning to  
turn the tide.
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UNIFIED 
WORKFLOW
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Calculating Water Recovery From 
Air-Conditioning Cooling Coils

Facility Combines Underfloor 
Ventilation, Ventilated Façade

VRF Zoning Yields Significant 
Energy Savings for Bank

Historic State Capitol Building 
Retrofitted With Geothermal 
Heat-Pump System

Application of a new 
project-delivery technique 
at Marine Corps University
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serving 
the 

rental 
profession

september 2014

®

It’s All in the Prep
No matter the application, 
it’s all in the preparation.

Power rentals:

$10.00 • FEBRUARY 2015ESTABLISHED 1920 • WWW.EWWEB.COM

A PENTON PUBLICATION

Money and the Sun
With state-level debates raging over net-metering  
and other incentives for residential solar systems,  
keep an eye on the economics to anticipate 
how quickly distributed generation  
may take hold in  
your market.


